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1. Why is Donkey meat special?

2. One of two Starbucks rip-
offs in this presentation? GESTON MARKETPLACE CETONMARKETPLACE

Gone Nuts Hamper Award Winning
] Cheese Hamper
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DataTracelD solutions ensure authenticity in supply chains and
consumer products.
We build trust into brands through leading edge marking and
identification technologies.
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DataTrace Digital Assurance Smart Labels
Using trace elements we embed a Consumers can immediately A SecurelD label provides
unique authentication foot print verify the authenticity of your consumers with a physical symbol
into a wide range of products and product by scanning a QR code of assurance.
raw materials. generated by our authentication
software.
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“Would create an
Australian-owned and
integrated e-commerce
traceability and anti-
counterfeit software-as-a-
service (SaaS) solution
across a range of
industries“
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DataDot
Detalaot
@DataDotDNA

Follow |
DataDot Technology Limited and Beston
Global Food Company Limited are pleased to
announce that they have executed Heads of
Agreement (HOA) in relation to a possible
merger of BFC’s wholly-owned technology
company, Beston Technologies Pty Ltd (BT),

and DDT. bit.ly/2BwogUR
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An Industry View on the Impact of Counterfeit

We've made it our job to uncover the o . . .
truths behind fake. Tak - 2 minut
EivliamskrMel « /3% - counterfelt Is a problem In
of counterfeit and to receive your copy

of the Counterfeit Counsel Report. m y i n d u S t ry

TAKE THE SURVEY NOW

* 58% - the counterfeit problem
In my industry will get worse

Want more data?

We look forward to providing you

with theels'tﬁijsfncguzntze(r)‘fleg trends T a ke t h e S u rvey!
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Imagine you are a
Chinese Consumer



For many products you
see counterfeit as a
legitimate brand choice
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Types of apps used by urban Chinese
Consumers every day, China, 2016

>

Online shopping Food Health and
well-being

Source: Mintel’s Mobile Device Apps China 2016 Report

And you are also into
health and well-being

“Across China there is a growing interest in
personal health, fithess and overall
wellbeing, and we see very strong demand
from our customers in these categories”
said Alibaba’s Hao Li
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70% of all Wine sold
in China is fake




China is home to a ,’

$285 billion
counterfeiting
industry,
representing 12.5%
of the country’s
total exports
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Nearly half of
everything sold on

the Taobao/Tmall
sites is fake!




Chinese
consumers are
angry because their
donkey meat
contains Fox!
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Last year (2016) a
food delivery app
was exposed for
allowing unlicensed
restaurants with
fake images onto
its platform




And ... more than
300,000 babies
became sick in

2008 due to the
Fonterra baby
formula scandal
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The Chinese consumer
has Trust Issues! What's
real and safe? What'’s
hot? How can | tell the
difference?
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The Chinese consumer, has:

emonstrating Authenticity Increases Intention to
Purchase!

* a high level of concern in relation to adulterated, counterfeit and misdescribed food, and therefore a
stronger attitude and intention to purchase authentic food

» a general lack of trust in the Chinese food supply chain, particularly manufacturers and retailers

Demonstrating the authenticity of food had a positive effect on both attitude and intention to purchase
Authenticity cues had a positive effect on attitudes to purchasing

Presentation by Dr Sharron Kuznesof @ 2016 Asia-Pacific International Food Safety Conference - see




DZIRIS

INTELLIGENT SECURE

Demonstrating Authenticity

Smartphone App > Smart Label » Product Authentication 1 » Product Authentication 2

OZIRIS
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Scan Successful!

( 3)

Oziris product trace in progress... '
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Tap to trace your
product to its source
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Find Premium My Beston Marketplace Traceable to Manufacturer
Australian Products Orders
o

L
»

100% Australian

¥
Convenient, reliable with unquestionable peace of mind L’ o
) it 2l

e
Premium Online Marketplace Q%““
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DZ,R?S Health & Wellbeing - Provenance Info

INTELLIGENT SECURE

Product Home Page

all Telstra =

Mable's
Mables Apricot and Almond
Fruit Cheese

6 Reviews >
©, 16/09/2016
U
Y 4
s’
N7
Product Trace Nutrition
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Provenance > Nutrition

& Product Trace X ¥ Nutrition X
cervi cervi

sze 258 percontainer 76

Al Ingredlents Delivered to
Manufacturer | FAT & SODIUM CARBS NUTRIENTS

o J
Murray Bridge, Australia
View ingredient information >
Product Manufactured

v/
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is the Recommended
Daily Calories Intake

09:25 Murray Bridge, Australia
16/02/2016

Your daily values may be higher or lower
depending on your calorie needs. It is a general
guide for the total amount needed each day.

Beston Pure Foods
(Australia) Pty Ltd

I I Product At Fulfilment Centre

Energy Per Serving
Aim for 8700kj per day

06:42 343 i

16/02/2016

Additional Info

GENERAL INFORMATION

Mable's
Mables Apricot and Almond Fruit Cheese

Nature’'s own perfect marriage sees a
generous quantity of apricot fruit and paw
paw encased in smooth cream cheese
surrounded by almond. Bite into this
number one selling fruit cheese and let
your mouth experience an out bast of
flavours..

PRODUCT BRAND

MANUFACTURER
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alcohol producers
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 |In 2011 did an audit of the total market in China for
products carrying their brand and found 160M bottles
were sold.
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 One small problem - they only manufactured 110M
bottles in same period. The balance was counterfeit.
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* |In 2012 commenced a trial with DataTrace embedded
in the ceramic on one line of high-end spirits = 5M
bottles in first year. Put them in the market covertly.
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« Discovered that some stores were stocking a mix of
genuine and counterfeit product, they assumed
knowingly.

« Stripped the dodgy stores of their resale rights. The
word spread and many other stores, typically the
larger ones, stopped stocking the counterfeits.
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 In 2014 expanded DataTrace to other
product lines and put them into the
market covertly. Caught more stockists.

« Started applying different codes that
allows them to identity product sold by
each of their distributors. This has
enabled them to stop unauthorised
selling of their product by large
distributors to small distributors.

« Overall results of the program -

* increased sales (by 25%) higher
margin through distributors

 Less consumer complaints about
product quality / taste and less
product returns

e Government collects more alcohol
tax (that they don’t get on
counterfeit product)




Anonymous FMCG product. Global brand sold in
China. B2C and B2B.

Suspected they had a counterfeit issue but were
nhot clear on the extent - needed a way to collect
data and benchmark counterfeit rates

High commercial dependency on distributors /
retailers so needed it done covertly

Applied DataTracelD covert marking to the
product in question and retained DataTracelD to

conduct a sample buying and testing program
(100 units / month)

Discovered they had a counterfeit issue: ~20%
counterfeit rate; results used to take action
against distributors and to issue ‘take down
notices’ to Alibaba

Unexpectedly grey market import also ~20%



Chinese consumer is as into
health and well-being as we
are

But they generally don’t trust
the food supply chain

Demonstrating Authenticity
| i? -- Increases Intention to
" -:;;-' st ...-_;;e.-;; A f“”‘ “5 Purchase!
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Range of measures available -
think about what you want to
achieve
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TEMOGEN HIELD

CHIEF EXECUTIVE OFFICER

+01 404-809-560

https://www.linkedin.com/in/temogenhield/




